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The New York Times recently reported President Obama’s top 
technology adviser cringes when she hears highly educated 
adults say how bad they are at science and math, 
particularly when they do so in front of children. 

“That has to change,” the adviser, Megan J. Smith, firmly told 
a group of teachers at the White House. “We would never say 
that about reading.” 
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Currently there are more mobile tech devices than people on earth
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Digital tools are everywhere. Distractions or tech tools ? 
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Tech provides a real time method to stay connected, no matter where you are or what you are doing. Tools for building relationships 
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So a friend calls to invite you to party. Lots of great people he says, it will be good networking come meet some people- he says- do you go? 
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Or do you stay home because you thing you don’t know the  perfect thing to say..  do you stay home …or do you go?
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So this is your invite. social networking isn't that different from the networking you have been doing your whole life. And you don’t even have to leave your 
house, OR know the perfect thing to say



10

making conversation and networking.. also looks like this. 
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Mobile Tech Tools  
1. Mobile tools are convenient to use 

    2. Keep  You Connected. (real-time) 
    3. Social Networking tool 
    4. Camera & Data Tool  
    5. Functional, Apps Make It Easy
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Jason Black
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Instead you get to be yourself. You get to chat a bit, make some conversation, LISTEN  and ….
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You get to smile..and have fun and use Dale Carnegies top principles for making friends:  Smile, Listen , Ask Questions .
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You know the benefits of networking . and the business results that come from building relationships. This is social networking and it doesn't sound that 
different from what you do everyday- does it? 
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“In social media, content leads to 
conversation, conversations build 
relationships, and relationships result in ROI. 
Robert Caruso, Founder & CEO, Bundle Post

http://bundlepost.wordpress.com/
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“Forget what you know about traditional 
marketing, use social media to focus on 
getting to know your customers.” 
Danielle Cormier, Social Media Community 
Manager, Constant Contact

http://www.constantcontact.com/
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Social is now the top Internet activity: Americans spend more time on social media than any other major Internet activity, including email. ( Pew Research) 
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Millennials-the new target market for brands are looking to interact and share. 60% engage brands on social media 50% expect brands to listen, interact 
and respond.17-33 in 2014. largest market for mobile, top social sites instagram, twitter, you tube and Facebook. 
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Social media is the starting place for millennials. Consider your own strategy- find out where your customers spend their time on social media. Get started 
on the platforms first where your customers already are. 
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     Facebook 
     Twitter 
     CommonSku.com 
     Pinterest 
     LinkedIn Groups 
     Google+ 
     Instagram,YouTube 

Target your platform. These are the top social platforms- each of which is easy to use. There are tutorials, apps and step by step lessons online. Where are 
your people hanging out? Check out commonsku.com for applications that will help you run your distributor business, crowd source, social networking and 
more. 
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Top Social Sites For Marketers 
1.  Facebook 
2.  Linked In 
3.  Twitter 

I like Pinterest too- a great visual tool for creating boards to showcase your clients and share with your customers.
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 Google It. 

First step to social sharing. Google it to find out. Polish your own social reputation. Edit . Alerts for your own brands, brand partners, events..even your 
competitors. By goggling industry brands you can research where the party is. ( Where the social conversations are happening)
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Research and note hashtags for your brands, product and profession.
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“Every brand has a story. What’s yours? 
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“Start small. Work to increase engagement with 
those who have connected with you and figure out 
what types of content will get them to like, 
comment, and share. 

Gail Goodman,  

CEO, Constant Contact 
@Gail_Goodman

http://twitter.com/gail_goodman
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Blogs, Twitter, Facebook, Pinterest.. these are all social networking tools for conversation. Create original content first, and publish it on your blog. 
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All content should originate on your blog- and from there be shared with other content. You will control your blog and back up its content. Your brand 
social profiles could disappear tomorrow- because you don’t own them. 
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BLOG- ALL ORIGINAL CONTENT SHOULD BEGIN AT A COMPANY BLOG. 68% marketers expanding into more original content in 2015. More blogs, more 
content competition . BE A THOUGHT LEADER. All of the ideas here can be utilized for blogging and social media platforms. 
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     Share Your EveryDay Moments That Matter.  
     Keep It Personal First. Work Ideas Second. 
     What Inspires You. Other People’s Stories.  
     Social Media is a Social Conversation.  
     Share. Give & Take. 
     Ask Questions. Invite Dialog. Have Fun.  
     Share Something.. 
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“Share something small every day. Small 
things over time get big.  
Austin Kleon, Author of Show Your Work! 
@austinkleon

http://austinkleon.com/show-your-work/


34

Be authentic. What is your story? 
Look for meaningful moments. 
TMI? Its not about you. 
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CREATE A CALENDAR 
COLLECT CONTENT  

MOTIVATIONAL MON  
HOT TIP TUES  
WORK SMART WED 
TECH TIP THURS 
FUN FRIDAY 

creating a calendar of general topic/ subjects if gives you a starting place to collect, organize and search for content to share and create. 85% of your 
content should be authentic interesting content with 15% or less product/ brand selling or persuasion. 
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     Share Your EveryDay Moments That Matter.  
     Keep It Personal First. Work Ideas Second. 
     What Inspires You. Other People’s Stories.  
     Social Media is a Social Conversation.  
     Share. Give & Take. 
     Ask Questions. Invite Dialog. Have Fun.  
     Share Something.. 
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“Share something small every day. Small 
things over time get big.  
Austin Kleon, Author of Show Your Work! 
@austinkleon

http://austinkleon.com/show-your-work/
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Tell other peoples stories.Be a thought leader, interview, explore related subjects around your product groups,   expand your world. not drink ware but 
corporate gifts or food.. 
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I wrote this honest blog post about how my summer parenting plans revolved around pinterest. It was honest and vulnerable -and pinterest who monitors 
their brand online, shared it .tweeted it right here to their 1.4 million followers. 
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    Curate Content & Share 
    Contentgems.com  
     Mashable.com : Velocity 
     Alltop.com : Customize 
     The Drudge Report 
     The Huffington Post 
     Buzzfeed.com 
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   Do: Create & Curate. Consistency & Quality  
     Do: Show Your Human Side 
     Do: Engage. Converse. Discuss. Reply 
   
     Don’t : Amplify Your Sales Pitch.  
     Don’t : Criticize Or Complain. 
     Don’t Do Religion Or Politics  
     Don’t Do Vanity Metrics. Do What Works!
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850+million daily users
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TIP 1:  Connect To Strengthen Relationships. Think 
Beyond Your Brand and Write Your Life Instead.  

Spilled Milk, Snow . Kids, Food, Travel, Unique Work 
Experiences, Your Hobbies, Your Interests. Glorious 
Weather. Starbucks.  

Things that make you smile. A meaningful encounter. 
Cool work ideas. Awesome products. Unique 
experiences. Improvise. Be vulnerable.  
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TIP 2. Create  Useful Content: Share 
What’s Helpful.  

Traffic Updates, Weather Happenings, Coupons, 
Sales, New Restaurant Reviews, Events At Home, 
Places To Go At Conventions, New Movie Ideas, 
Trends, Must See, Must Have, Must Do, Gotta know 
type of information, tips, hints, if it’s useful, make 
it known.  
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3. Be Nice . 

Be Sociable, Like, Retweet,Reply, 
Comment, and Share. Be helpful and 
positive. Share the social good.  
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Be Nice. Show Your Passion
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TIP 4. Continue The Conversation. 
Keep it positive, but share the 
conversation. Continue the conversation 
that has already begun by commenting, 
creating or hitting on a hot topic. 
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 TIP 5 EVOKE EMOTION 

A heartwarming story. An unbelievable  
moment. A triumph, a victory,, a cry, a laugh or 
unbelievable story. Emotional responses get 
people thinking, talking and connecting. Share 
your moment or curate- share someone else’s.  
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Don't Oversell.  
Be Authentic. 
Add Personal 
Perspective.  
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Share pretty pictures. 
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Share fun facts people can relate to
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Create customized products for the purpose of social promotion.
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Pumpkin Spice Latte 
marks the beginning  of 
cold weather coffee 
season..

If you were Kim Reineker your status might look like this 
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Or if you are Roni Wright , like this. In subtle, visual ways, remind people what you do. This reminder might be a great nudge to put you “ top of mind” 
when they need you- and your passion for your products. 
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Social Sharing Strategies 

1.Write, Show, Shoot, & Share 
2. Transparency 
3. Throw a party, invite your biggest fans 
4. Inspiration is brand responsibility 
5. Useful is the new cool.  
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Just Write It!  
    1. Always Use A Visual.. Start With A Picture. 
    2. Tech Tools.. Smart Phone + Apps 
    3. Keep It Simple, Keep it Short 
    4. Fresh Is Fun.. 
    5. Write What You Know 
    6. Hit The High Notes!  
   SocialMediaExaminer.com,  Pegfitzpatrick.com 
Guykawasaki.com, HootSuite.com. Commonsku.com, 
promokitchen.com 

http://SocialMediaExaminer.com
http://Pegfitzpatrick.com
http://Guykawasaki.com
http://HootSuite.com
http://Commonsku.com
http://promokitchen.com
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 5 Reasons To Network Socially.. 

1.  Connect: Real Time Tools Keep You Connected 
2.  Engage: Friends, Customers & Contacts 
3.  Build Trust:  Be Authentic , Easy To Get To Know 
4.  Promote:  Opportunities In The Every Day 
5.  Build Your Brand: Social Interaction Can Drive  
     Interest & Referrals 
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